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Demystifying GHG Accounting 
on the Path to Net Zero
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Climate change is 
changing our world 

It’s impacting 
everyone, everywhere
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The impacts of the climate 
crisis aren’t in some far off 

future but are a daily reality for 
all of us
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Local government 
climate action is 

increasingly needed to 
combat climate change
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Accurate emissions 
data underpins credible 

climate action and 
builds trust

If net zero is the goal… 
how will you get there?
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Set 
targets

Fund 
climate 
action

Measure 
and 
report

Share 
your 
journey

The 
path to 
net zero

Take 
action
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Following best practice 
approaches enables you 

to confidently report 
your emissions
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What gets 
measured, 
gets 
managed
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Accuracy

TransparencyConsistency

CompletenessRelevanceGHG Protocol 
reporting and 
accounting 
principles 
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Identify 
data 
sources

Calculate 
emissions

Set 
boundaries

Report 
results

Key steps 
of GHG 
accounting

Confidential. Do not distribute.12

Maintain 
flexibility

Use reporting 
frameworks

Engage 
stakeholders

Seek 
professional 

expertise

Integrate into 
the strategy

Our tips and tricks

Prioritise 
materiality

Start early

Monitor and 
track progress
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Now you know where you’re 
starting from, where should 

you go next?
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Net zero means you reduce your 
emissions to ~10% and address 

residual emissions through carbon 
removals

Set targets

13

14



8

15

Four steps to net-zero
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Long-term target2

Near-term target1

1
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4

Neutralisation4

Net-zero

Beyond value chain mitigation3
Source: Science Based Targets Initiative Corporate Net-Zero Standard v1.1

Set targets
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Business 
travel policies

Sustainable 
procurement

Supply chain 
engagement

Fuel switching
Energy 

efficiency

Decarbonise your value chain

Onsite 
renewable 

energy

Off-site 
renewable 

energy

Improved 
waste 

management

Take action

15

16



9

17

Carbon credits are not a substitute 
for deep decarbonisation

But they are a tool to accelerate 
progress

Compensate
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Those who are 
moving ahead 
are showing 
impressive 
leadership

2x 
companies using carbon 
credits are decarbonising at 
twice the rate of companies 
that do not.

Source: https://www.msci.com/www/research-report/corporate-emission-performance/04624149658#

Compensate
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Funding climate action 
encompasses all actions 
that a company takes to 

mitigate emissions beyond 
your value chain

Compensate
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Communicate

We asked

To tell us

2,025 people 
from across 
Australia

A mix of urban,
regional and 
rural

Across four
generations

What terms they 
understand

What they think 
these terms mean

What they trust,
what they don’t
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We found that Australians 
still care about sustainability

Communicate

considered a 
brand’s social and 
environmental 
actions when 
making a 
purchase

considered a 
brand’s social and 
environmental 
actions when 
choosing their next 
workplace

considered a 
brand’s social and 
environmental 
actions when 
choosing where to 
bank
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Aus report stat

What can you do?
Communicate

Before you say
You need to do

Australians expect walk before 
talk—and they value certain 
actions more than others.

Radical honesty is 
rewarded

Australians resent having the 
green wool pulled over their 
eyes. They trust truth tellers—
even when it’s not pretty.

Know the graveyard
of dead terminology

What terms should no
longer be used (and what
you might use instead)

Educate your 
stakeholders

We’ve given you a head start by 
translating the four most 
misunderstood terms in this 
report into accurate, everyday 
language
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We need government at all 
levels to increase their 

ambition and action to align 
with the Paris goals
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+4oC

+3oC

+2oC

+1.5oC

+0oC
Pre-industrial average

1.5oC Paris Agreement Goal

We are here:
+1.3oC warming in 2023

+2.7o

C

+2.1oC

Policies 
& action

Pledges 
& targets

Global mean 
temperature 
increase by 

2100

Source: Climate Action Tracker (December 2023 Update)

You all have the 
power to effect 
change and get 
things moving, and 
put pressure on the 
federal government 
to do more!
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We’re in business to help solve the 
climate crisis.
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27 Brand Book2727

But we can’t do it alone. 
We need everyone, everywhere 
to play a role.
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We need to work together 
as if our future depends on it.
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29 Brand Book

What is brand? Our brand basics How we look How we talk How we act Get startedBrand in action

Because it does. 
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